\#GivingTuesdayNow, a one‐day‐only, special fundraising event held on May 5 to raise funds for relief efforts related to the coronavirus, raised more than \$503 million in online donations, according to a preliminary tally put out by the event\'s organizers. The event, which was launched by the same groups that coordinate the annual GivingTuesday fundraising event held in late November or early December each year, was crafted as an emergency response to what the charitable sector has described as an unprecedented need for services and support caused by COVID‐19. Initial results from GivingTuesday\'s platform partners, which process the donations for the annual event and did so for the May 5 campaign, show that \#GivingTuesdayNow represented a peak in giving for the weeks before and after, which saw a broad increase in online giving compared to the same period the year before. In fact, online donation levels for the day looked similar to the online totals from GivingTuesday 2019, which took place on December 3, 2019. Estimates for offline giving during \#GivingTuesdayNow will require more analysis, organizers said. A more comprehensive report on the day\'s totals, including an analysis of donor motivations, behaviors and response channels, is expected this summer.
